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Imperial logo

The Imperial logo is the cornerstone of our brand identity system. It is the visual 
representation of the company, across all related corporate assets, entities and 
businesses. The Imperial logo is a trademark and a brand owned by Imperial Oil 
Limited. The result is a strong, unified and iconic logo.

Note: Logo artwork is available online at the Imperial brand portal. 
 

For proper logo usage, refer to the subsequent pages.

http://ishareteam3.na.xom.com/sites/brand/SitePages/Home.aspx
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Imperial logo — Use of the logo and company name

Use of Imperial

When referring to the corporate family or group  
of companies in general, use “Imperial.” 

Do not capitalize or use all lowercase characters  
in the whole company name.

Do not substitute the text “Imperial” with the  
Imperial logo.

When used in a link (imperialoil.ca), be sure to use  
all lowercase characters.

Use of trademark symbols

When using the corporate logo to identify the 
company, do not use any ™ or ® symbols.

Abbreviations of the company name

Do not abbreviate the company name or use the 
company’s stock symbol to refer to Imperial.

French language use

When referring to the company in French language 
communications, refer to it as  L’Impériale. Use the 
English version of the logo in French communications.

Use of trademark symbols

Use of Imperial The Imperial guidelines
serve as a platform for...

Abbreviations of the 
company name

IOL is Canada’s largest...

The IMPERIAL guidelines
serve as a platform for...

The imperial guidelines
serve as a platform for...

The                   guidelines
serve as a platform for...
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Secondary colour variations

Using the appropriate logo colour variations are critical 
to any application.

Primary colour variation

Full colour is the preferred version for the logo and 
should be used in all possible instances.

Secondary colour variations

One-colour Imperial blue, black and gray may also be 
substituted in instances where full colour is not legible 
or visually appealing.

Reversed

In instances where the background colour is too dark to 
provide sufficient contrast, the logo can be reversed 
to white. (See the following pages.)

Embossing

In limited instances, embossing can be applied to the 
logo. These treatments can apply to applications such 
as promotional giveaways and apparel.

Primary colour variation

Black

Gray

One-colour Imperial blue

Full colour

White

Reversed

Imperial logo — Colour variations

Note: See “Colour — Primary palette 
specifications” on page 2.31 for exact 
colour formulas.

Full colour

One-colour 
Imperial blue

One-colour black

Grayscale

Reverse

White with tints
on black

White 

White with tints

Full colour

One-colour 
Imperial blue

One-colour black

Grayscale

Reverse

White with tints
on black

White 

White with tints
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To ensure maximum legibility for the logo’s appearance, 
choose the logo colour variation most appropriate for 
the background colour or image it is placed on.

When used on imagery, be sure the Imperial logo is 
placed in an area with no busy elements affecting the 
logo’s legibility.

The Imperial full colour or blue logo on a black 
background should only be used for high-profile, 
on-screen or digital applications (e.g., TV ads, etc.). 
For other applications (e.g., printed ads, brochures, 
promotional items, etc.), use the Imperial logo in  
silver or white on a black background.

In circumstances where the Imperial logo is
applied to an application that is not created by
Imperial, a different colour background may be
used. In these instances, ensure that the contrast
between the logo and the background is legible.

Imperial logo — Backgrounds

White/light
background

Imperial full 
colour logo

Black logoImperial 
blue logo

White logo Gray logo

Imperial gray  
background

Imperial blue 
background

Black/dark 
background  

Imperial silver 
background

Light imagery

Dark imagery

Full colour

One-colour 
Imperial blue

One-colour black

Grayscale

Reverse

White with tints
on black

White 

White with tints

Full colour

One-colour 
Imperial blue

One-colour black

Grayscale

Reverse

White with tints
on black

White 

White with tints

Full colour

One-colour 
Imperial blue

One-colour black

Grayscale

Reverse

White with tints
on black

White 

White with tints

Full colour

One-colour 
Imperial blue

One-colour black

Grayscale

Reverse

White with tints
on black

White 

White with tints

Full colour

One-colour 
Imperial blue

One-colour black

Grayscale

Reverse

White with tints
on black

White 

White with tints

Full colour

One-colour 
Imperial blue

One-colour black

Grayscale

Reverse

White with tints
on black

White 

White with tints

Full colour

One-colour 
Imperial blue

One-colour black

Grayscale

Reverse

White with tints
on black

White 

White with tints

Full colour

One-colour 
Imperial blue

One-colour black

Grayscale

Reverse

White with tints
on black

White 

White with tints

Full colour

One-colour 
Imperial blue

One-colour black

Grayscale

Reverse

White with tints
on black

White 

White with tints

Full colour

One-colour 
Imperial blue

One-colour black

Grayscale

Reverse

White with tints
on black

White 

White with tints

Full colour

One-colour 
Imperial blue

One-colour black

Grayscale

Reverse

White with tints
on black

White 

White with tints

Full colour

One-colour 
Imperial blue

One-colour black

Grayscale

Reverse

White with tints
on black

White 

White with tints

Full colour

One-colour 
Imperial blue

One-colour black

Grayscale

Reverse

White with tints
on black

White 

White with tints
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Clear space

A minimum amount of clear space should always 
surround the logo, separating it from other graphic 
elements. This protected area preserves the legibility 
and visual impact of the logo.

The standard minimum clear space is equal to the 
height of the lower case “i” in the Imperial logo on  
all sides of the logo.

When using the logo for signage applications, an 
exception of clear space is permitted. The clear space 
of the logo may be reduced to half the height of the 
lower case “i” in the Imperial logo.

Minimum sizing

Minimum size is the smallest size at which to  
safely reproduce the logo for both print and 
digital applications.

To ensure quality reproduction, the logo may not  
be reproduced smaller than 0.5 inches; 12.7 mm;  
or 48 pixels wide.

Imperial logo — Clear space and minimum sizing

Clear space

Minimum sizing

i

1/2 i 1/2 i

i

i

1/2 i 1/2 i

i

0.5”, 12.7 mm, 48 px

For signage only

The standard minimum clear 
space is equal to the height  
of the lower case “i” in the 
Imperial logo.

The minimum clear space 
exception for signage is reduced 
to half the height of the lower 
case “i” in the Imperial logo.

The Imperial logo may not  
be reproduced smaller than  
0.5 inch; 12.7 millimetres or  
48 pixels wide to ensure  
its legibility.
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The Imperial logo exists on many applications in 
different sizes and formats. It is vital that every instance 
of usage be implemented correctly. Failure to do so 
can weaken the logo’s impact and detract from the 
consistent brand image that Imperial desires 
to project.

The examples on the right represent some incorrect 
uses of the Imperial logo.

Examples

Do not use unapproved logo  
colour variations.

Do not use gradients.

Do not use drop shadows.

Do not use the logo on backgrounds that are 
busy, textured or not enough contrast.

Avoid using Imperial blue on black except for 
high-profile, on-screen or digital applications.

Do not fill the logo with imagery.

Do not reposition or separate the logo.

Do not skew, distort or stretch the logo.

Do not outline the logo.

Do not rotate the logo.

Imperial logo — Incorrect use


